
MARKETING	  Your	  School	  



• 	  Do	  you	  have	  a	  plan? 
• 	  What	  are	  you	  marke6ng?	  

• What	  sets	  you	  apart?	  
• Who	  are	  you	  marke6ng	  too?	  
• Who	  is	  your	  compe66on?	  

• What	  are	  they	  marke6ng?	  

Planning	  

• 	  How	  are	  you	  going	  to	  target	  your	  
audience? 
• 	  What	  is	  the	  best	  method	  for	  laser	  
point	  targe6ng?	  
• 	  Sell	  the	  sizzle!	  
	  

Strategy	  
 

• 	  Can	  you	  do	  it	  on	  the	  cheap? 
• 	  Where	  to	  get	  funds?	  
• 	  Cross	  adver6se?	  
• Print	  vs	  Non-‐print?	  
	  
	  

Implementa8on	  
 

• 	  Are	  you	  geFng	  feedback?	  
• 	  Are	  people	  seeing	  what	  you	  are	  
doing?	  
• 	  What	  is	  the	  bang	  for	  the	  buck?	  
	  

Evalua8on	  
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Old	  School	  
Newspaper,	  TV	  

Internet	  
Social	  Media	  

On	  Site	  
Bring	  people	  to	  
you	  

Off	  Site	  
Go	  to	  people	  

Networking	  
P2P	  



Internet 

TwiCer	  
Build	  a	  following 

 

Website	  
Keep	  updated	  /	  
change	  oSen 

 

Ar8cles	  
Post	  as	  many	  as	  you	  

can	  online 

 

Email	  
Personal	  contact	  

with	  people	  –	  email	  
merge 

 

Facebook	  
Keep	  people	  up	  to	  

date 
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Old School 

Brochure	  
Available	  

everywhere 

 

Flyer	  
Adver6se	  

everything	  -‐	  
everywhere 

 

District	  
Let	  the	  district	  

market	  what	  you	  do 

 

TV	  
Contact	  the	  

educa6onal	  story	  
contact 

 

Newspaper	  
Neighbor	  Sec6on 
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Networking 

Industry	  
Mee8ngs	  
Meetup? 

 

Expert?	  
Let	  people	  know	  
that	  you	  are	  an	  
expert	  and	  are	  
willing	  to	  share 

 

District	  
Let	  the	  district	  

market	  what	  you	  do 

 

TV	  
Contact	  the	  

educa6onal	  story	  
contact 

 

Chambers	  
Chamber	  of	  
Commerce 
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On Site 

Events	  
Find	  events	  to	  host 

 

Banners	  
Change	  oSen 

 

Stand	  out	  
What	  does	  your	  

schools	  appearance	  
say	  about	  the	  

school? 

 

People	  
Customer	  Service 

 

Mee8ngs	  
Host	  mee6ngs 
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Off Site 

Events	  
AXend	  events	  and	  
showcase	  your	  

school 

 

Posters	  
Place	  posters	  in	  
market	  areas 

 

Compete	  
Enter	  compe66ons	  

(and	  win!) 

 

People	  
Word	  of	  Mouth 

 

Mee8ngs	  
AXend	  mee6ngs	  

and	  make	  
announcement	  
about	  your	  
school 
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What	  have	  you	  done?	  
• 	  Planning?	  
• 	  Strategy?	  
• 	  Implementa6on?	  
• 	  Evalua6on?	  

• Internet?	  
• Old	  School?	  
• Networking?	  
• On	  Site?	  
• Off	  Site?	  

What	  can	  you	  do	  beCer?	  
• Planning?	  
• 	  Strategy?	  
• 	  Implementa6on?	  
• 	  Evalua6on?	  

• Internet?	  
• Old	  School?	  
• Networking?	  
• On	  Site?	  
• Off	  Site?	  
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